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BRINGING  DOWN THE  WALLS
By Turan Duda, FAIA
Photos: Robert Benson Photography • Diagrams: Duda|Paine Architects

spaces where they can be surrounded by others. When 
these individuals leave academia, they carry new expec-
tations to the workplace, where we all seek the best, 
most productive working dynamic. 

At Duke University’s School of Medicine, 
for example, 60 percent of the building is pro-
grammed for classrooms and academic use, but 
40 percent is unprogrammed. In the past, unpro-

grammed space might have been roughly 10 to 15 
percent of a higher education 
classroom building. The project’s 
designation of square footage for 
flexible ways of learning—such 
as collaborative teaming—or 

LEARNING AS A
SOCIAL ENDEAVOR

for simply exchanging ideas and 
social activities is representative 
of a tremendous philosophical 
commitment by institutions. This 
commitment is also financial, as 
universities relinquish traditional 
instruction rooms for open space 
defined by users’ shifting needs. 
Students working in teams may 
choose a study room, a lobby space, 
gather around a café kiosk, or settle 
into any number of spaces they see 
as best for their given pursuit.

rchitects and their clients are experiencing a fundamental shift 
in how learning spaces are programmed, designed and used. 

In part, this shift is fueled by a generation of young people 
who think differently, dream differently, and have differ-

ent—and multifaceted—expectations of how spaces will accommo-
date them. However, the drivers are more cultural than belonging to a 
single generation. And this shift crosses the traditional confines of the 
academic building typology to impact design for the workplace and 
healthcare. Mobility, evolving technology, and changing demograph-
ics are altering the way we all use space and structure our time. In 
this new realm, expectations for the spaces we occupy overlap and, as 
designers, call us to consider three unique forces: collaborative teach-
ing and learning; a quest for authenticity; and wellness. 

Learning is by nature a social activity. In the last several years, the 
boundaries between work and play have dissolved, as have those 
between classrooms and social spaces. The teaching/learning paradigm 
has evolved to a team-based, collaborative model. As a “side effect,” 
students no longer squirrel away in a study carrel to absorb infor-
mation. They are mobile, and they are seeking spots for 
undisturbed 
concentration 
amidst shared 
common 

For 30 years Learning By Design magazine has been school and university leaders’ premier source for education 
facility design and architecture. Offering a multidisciplinary group of decision-makers a knowledge-based platform for 
creating environments that spur human explorations, creativity, learning, and well-being. Showcasing built projects, 
case studies, and research that exemplify how the design of the physical space can impact teaching, programming, 
academic and social outcomes.
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Before COVID-19 over 60 percent of all 

American children under the age of 18 expe-

rienced some sort of trauma, violence, crime, 

or abuse in the prior year,1 and almost a quarter 

of adults have experienced three or more Adverse 

Childhood Experiences (ACEs), which is likely an 

underestimate. Then the pandemic hit. Schools—

serving over 50 million students nationwide—were 

shuttered. Thirty million of those students qualified 

for free or reduced lunch, breakfast, and snacks, 

many had little to no technology access. Millions of 

parents were thrust into unemployment. Students 

were afraid of, or experienced, the loss of loved ones. 

Now more than ever, trauma-informed design (TID) 

can help heal and empower our students and schools.
 

Multiple Pathways to Graduation, Portland, OR. 
Bassetti (rendering)
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By Victoria Bergsagel 
and Lorne McConachie

The Benefits of Trauma-Informed Design
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Architects are asked to consider an increasing array of pri-
orities in our designs—and most of them share the top 
ranking. Priorities include the need to design for optimal 

energy usage, create spaces that foster a healthy environment, pro-
vide functional layouts that promote “lean” utilization of human 
resources, and now more urgently than ever, provide for the secu-
rity of those who inhabit our creations. In the process of juggling 
all these considerations, we are also striving to create buildings that 
are beautiful, inspiring, and beneficial to the community. So how 
can we balance these priorities and make sure the buildings we 
create and the process we use to get there truly serve the needs of 
our clients? The best way to ensure this balance is to focus on two 

The Value of Engagement 
and Collaboration
By Jay M. Brotman, AIA

simple aspects of our practice that transcend and ultimately set the 
stage for great design—Client/Community Engagement and Team 
Collaboration.

Engagement Workshops
The best designs are achieved when the designer truly understands 
the client’s needs. And these needs go well beyond how much space 
is required or where everyone will sit. The design team needs to 
put a special effort into creating client engagement workshops that 
reveal the client’s true (and sometimes hidden) goals and aspira-
tions. Not surprisingly, in most interactive visioning workshops, 
discoveries are made that our clients did not even know about 
themselves. These workshops should be carefully structured so 
everyone has a voice, and even more importantly, everyone is 
heard. It is only when everyone in the room is on a level playing 
field—feeling comfortable and truly present—that real substantive 
issues come to the surface.

With these voices engaged, the knowledge gained from explor-
ing, sharing, and compromising on priorities together can then be 
integrated into the design team’s approach. In this way, the client/
community’s decisions can affect the long list of considerations that 
must be weighed and balanced in holistic design methodology. The 
client engagement process does not end after the initial visioning 
workshops, especially when the project is a community asset such 
as a public school. It must now be interwoven into the process of 
the development of the project.

Committee on 
Architecture for Education
an AIA Knowledge Community

Photo: Benson Photography
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Susan Agel worries about more than if her students will be 
able to pass state-required tests. She and her staff make sure 
the kids have shoes when they get off the bus and are wear-

ing clean clothes. She worries about the job status of the parents. 
Most of all, she has qualms about where her students are sleeping 
at night. Agel is the president of Positive Tomorrows, a nonprofit 
organization in Oklahoma City that partners with local families 
experiencing homelessness to educate their children and create 
pathways to success for the whole family. The organization’s main 
asset is a private, tuition-free school, serving students in PreK to 
sixth grade. 

In Oklahoma City Public Schools, the state’s largest school dis-
trict, nearly 3,000 students do not know where they will be sleep-
ing each night. They might be staying in a motel or sleeping on the 
floor at a friend’s house. That night, they might also be closing their 
eyes in a tent, tucked inside a wooded area in the city. In the 11 
years that Agel has worked at the school, she noticed the needs of 
their families such as clean clothes, a place to shower, and even a 
place to cook a meal together.

But in an 8,000-square-foot building, where 75 kids came each 

day for access to education and basic needs, there was no room for 
extra amenities. The school was spread into two spaces; the base-
ment of an old church with tan walls and no natural light, and a 
one-hallway building where the brightest colors were seen on the 
student art on the walls. There was no gym for indoor recess. While 
the space was adequate, it was limited. Although 118 students were 
helped during the 2018–2019 school year, nearly just as many were 
turned away. A new school would have to be built. 

Raise the Money to Raise the Walls
Positive Tomorrows is used to fundraising. As a private nonprofit 
school, it does not receive financial backing like a public school, 
such as property-tax collections or state-backed per-pupil funding. 
It could not ask for a bond package to help with its facility. A new 
school would mean expanding outside its donor base to raise nearly 
$11 million.

The organization turned to New Market Tax Credits to help with 
the funding. Since the school would be built in a low-income area 
of the city, the project would qualify. “We always had in our mind 
that we would use the New Market Tax Credits (NMTC) to help 
with the funding,” Agel said. Positive Tomorrows is fortunate to 
have a NMTC expert on its board that brought in other attorneys 
to help with the process. “As the costs were going up, we thought 
the middle school might have to be a later addition. Then, it was 
looking like we were not going to be able to afford a gym. The tax 
credits allowed us to do all the things at once.”

More Than Classrooms
Positive Tomorrows asked Oklahoma City-based MA+ Architecture 
to design the new building. Principal Architect Gary Armbruster and 
his team met with the students to hear what they wanted in their 
school, which for many was the closest place they have to a home.

CREATING Positive Tomorrows
Innovation and educational design can open doors                        
for underserved families

By Molly Fleming
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Del Norte K–12, Del Norte, CO, TreanorHL | Photography: Brad Nicol Photography
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Doss Elementary School, Austin, TX
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Think of Learning By Design as a school and university leaders’ armchair guide to 
education architecture and design; the most effective publication for advertising your 
products or services to this influential audience. Targeted circulation in print and digital 
includes firm-based architecture and interior design product specifiers and institution-
based facility design specifiers and professionals with product purchasing authority.

Learning By Design serves 
people working to improve all 
types of education environments. 
Individuals responsible for the 
design, outfitting, programming, 
planning and operation of 
early childhood centers, K-12 
community, and private schools, 
2- and 4-year institutions 
of higher educations, and 
adolescent or adult vocational 
education facilities. Each 
edition is distributed to 
50,000 targeted decision 
makers. Many top architecture 
firms participate in the Learning 
By Design awards and receive 
the magazine. 

TARGETED DISTRIBUTION

1.	Members of the AIA-CAE Knowledge Community, 
The American Institute of Architects Committee on 
Architecture for Education

2.	Members of the Association for Learning Environments 
(A4LE formerly known as CEFPI)

3.	Members of SCUP, the Society for College & University 
Planners.

4.	Members of AUID, the Association of University Interior 
Designers.

5.	Current and past architectural firm and facility leaders 
of projects bestowed architectural awards from 
Learning By Design.

6.	Academic professional circulation list of K–12 and 
Higher Education titles contiguously updated by MDR 
education, a division of Dun & Bradstreet, Inc..

CIRCULATION BY 
SETTING AND TITLE

Education Architects, 
Designers and 
Consultants (12,500)

K-12 School 
Districts (with 
1,000+ enrollment), Public & Private 
Superintendents/Heads of Schools; Public 
School Board Presidents; CEO’s; Facilities/
Construction Directors; Building & Grounds 
Directors (20,000)

University/College Building Architects, 
Planners, Designers, Construction and 
Facilities Managers (5,200)

University/College (4 year & Community 
College) Deans, Directors, Presidents, 
Chancellors, Business Managers (12,300)

25%

40%

15%

20%

25%

40%

15%

20%
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Dover High School, Dover, OH, SHP | Photography: ©2021 Ed Massery



PARTNER ASSOCIATIONS20
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Every edition of Learning By Design features voice of the customer content in the form of thought leader 
articles by members of Learning By Designs’ four (4) partner national professional education interior design, 
architecture, and planning associations.

The Committee on 
Architecture for 
Education
(AIA.org/cae) 
is the second largest 
Knowledge Community 
of the American Institute 
of Architects. The 
CAE 9,500+ members are architects, designers and allied 
professionals. 

The Association of 
University Interior 
Designer (AUID.org) 
is a non-profit 
association of 
practicing interior designers at higher education institutions. 
AUID members are empathic individuals passionate about 
making a positive impact on the human experience. 

The Association for 
Learning Environments 
(A4LE.org) 
Learning By Design 
Magazine is the offical 
publication of A4LE. A4LE is an association of more than 
4,400 professionals with one single goal – improving the places 
where children learn. Membership is made up of nearly every 
discipline involved in the K-12 school facility administration, 
planning, construction, design and maintenance industry, 
including educational facility planners, architects, designers, 
educators and suppliers.

The Society for 
College and University 
Planning (SCUP.org) 
is a community of higher 
education leaders responsible for the integration of planning on 
their campuses and for the professionals who support them. 
SCUP’s membership consists of more than 4,500 individuals 
working in higher education institutions. 

Committee on 
Architecture for Education
an AIA Knowledge Community

St. Martin’s Episcopal School Early Learning Center, Atlanta, GA | Photography: ©2019 Jim Roof Creative Photography 



Learning By Design tri-annually publishes education design compendiums 
drawn from its own and partner national education architectural awards 
programs. Each edition brings readers dozens of juried examples of the 
most progressive new spaces as well as renovations of exiting facilities. 

Recent Jury Members Include:

Rachel Pampel, 
Designer, Newman Architects

Dwain A. Lutzow, AIA, CEO, 
DLA Architects, Ltd.

Dr. Michelle Hubbard, 
Assist. Superintendent, Shawnee 
Mission Schools

Lisa R. Johnson, FAIA, LEED AP, K-12 
Education Leader, Principal, 
DLR Group

Jennifer Keisel, Ph.D., Superintendent, 
Ridgewood High School District 234

David M. Van Galen, AIA, LEED AP, 
Principal, Integrus Architecture

Sharon Haar, FAIA, Professor, Taubman 
College of Architecture and Urban 
Planning, University of Michigan

Bruce Wardell, AIA, IFRAA, 
Founder and Design Principal,                                           
BRW Architects

Photo: Robert Benson Photography
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Excellence

THE PREMIER SOURCE FOR EDUCATION DESIGN INNOVATION AND EXCELLENCE
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“More and more 50+ year old 
schools need to be renovated 
in the country and examples 
like the ones found in Learning 
By Design help designers show 
clients what is possible.”

—Education Designer, 
Washington DC
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AWARDS PROGRAM

Walnut Grove Elementary, Bargersville, IN | Photography: Kristin Dial



ACAI Associates
ACI Boland Architects
ALSC Architects
Architects West, Inc.
Architecture for Education, Inc.
Architecture, Incorporated
ARCON Associates, Inc.
Arrowstreet
Artik Art & Architecture
ATS&R Planners/Architects/

Engineers
Bassetti Architects
BBS Architects, Landscape 

Architects & Engineers, PC
BBT Architects, Inc.
BCDM Architects
Becker Morgan Group, Inc.
BGR Architects, Inc.
BLGY Architecture
BLRB Architects
Bond Architects, Inc.
Boomerang DESIGN
BRPH
BRW Architects
Bryant University 
BSA LifeStructures
BWA Architects
BWBR
C&S Companies
C2EA
CambridgeSeven
CannonDesign
CBT
CDH Partners, Inc.
CGLS Architects, Inc.
Clark Nexsen
CMBA Architects
Collins Cooper Carusi 

Architects, Inc.
Concordia
Cordogan Clark & Associates
Corgan
CR architecture + design
CSDA Design Group
CTA Architects Engineers
Cuningham Group Architecture
Demonica Kemper Architects
DES Architects + Engineers
DIGroupArchitecture
DLA Architects, Ltd.
DLR Group 
DMR Architects

Drummey Rosane Anderson
East Texas Baptist Univeristy
Eppstein Uhen Architects
Erickson McGovern Architects
ESa
Fanning Howey
FFKR Architects
Flansburgh Architects
Frankfurt Short Bruza (FSB)
French Associates
frk architects + engineers
FVHD Architects-Planners
Gensler
GFF Architects
Gignac & Associates
GMB Architecture + Engineering
Goodwyn Mills and Cawood, Inc.
Gould Evans
Green|Associates
Grimm + Parker Architects
GSBS Architects
Hafer
HED
Hight Jackson Associates
HMFH Architects, Inc.
Hollis + Miller Architects
Hord Coplan Macht, Inc.
House Partners
Huckabee
Hughes Group Architects
Huitt-Zollars, Inc.
ICON Architecture, Inc.
Integrus Architecture
Ittner Architects
Jack L. Gordon Architects, P.C.
JMB2 Architecture Cooperative
Joiner Architects
Jones Whitsett Architects, Inc.
Kahler Slater
KG+D Architects, PC
Kingscott
Kirksey Architecture
LaBella Assoiates
Lamoureux Pagano Associates | 

Architects
LAN Associates
Little
LS3P
LSE Architects, Inc.
LWPB Architecture
MA+ Architecture, LLC
McCool Carlson Green

McGranahan Architects
McKissick Associates Architects
McMillan Pazdan Smith 

Architecture
MHTN Architects
Moody Nolan, Inc.
Mount Vernon Group Architects, 

Inc.
Murray Associates 

Architects, P.C.
NAC Architecture
Nexus Partners 
Novus Architects
Oak Point Associates
O’Connell Robertson
Orcutt | Winslow
Pacific Cornerstone 

Architects
Page
Parkin Architects Limited
PBK Architects
Pepperdine University
Perkins Eastman Architects, 

DPC
Perkins Eastman Dougherty
Perkins+Will, Inc.
Pike - McFarland - Hall 

Associates, Inc.
Plunkett Raysich Architects, 

LLP

Pond
Rachlin Partners
RDG Planning by Design
Renaisance Architects
Rhinebeck Architecture
RLPS Architects
RMA Architects
RossTarrant Architects
Rush University
SchenkelShultz Architecture
SCHRADERGROUP 

architecture, LLC
SDS Architects, Inc
SEI Design Group
SHP Leading Design
Sillman Wright Architects
Sizeler Thompson Brown 

Architects
SMMA
Smolen, Emr, Ilkovitch 

Architects
SoL Harris/Day Architecture
Solutions Architecture Corp

SOSH Architects
Spellman Brady & Company
SPM Architects, Inc.
SSP Architects
Stantec
Stevens & Wilkinson
Studio Bondy Architecture
SWBR

Symmes Maini & McKee 
Associates

Tetra Tech Architects & 
Engineers

ThenDesign Architecture 
TMP Architecture, Inc.
TMPartners
TreanorHL
Turner Duran Architects
VBNA, inc.
VCBO Architecture
VLK Architects
VMDO Architects
VSWC Architects
Warren Epstein & Associates, 

Architects, Inc.
WER Architects/Planners
Wight & Company
Williamson Dacar Associates, 

Inc.
wlc architects
Wold Architects and Engineers
Woolpert
WRA Architects
Ziegler Cooper Architects
Zimmerman Architectural 

Studios
ZMM Architects & Engineers
Zyscovich Architects
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PARTICIPATING FIRMS

“Learning By Design’s 
targeted audience is school 
administrators/decision-
makers and designers...
so, it's a way to improve 
industry practice as well 
as get in front of potential 
clients.”

—Emily Chmielewski, EDAC
Sr. Design Researcher & Sr. Assoc., 

PERKINS EASTMAN
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DESIGNED  
AROUND  
SUSTAINABILITY,
BUILT AROUND 
EVERY ABILITY

Advancing learning has always been the cornerstone of our 
business. Kawneer’s innovative solutions offer the perfect 
balance of natural heat and light, durability and uninterrupted 
views, with many K-12 facilities enjoying the benefits our 
market-leading products bring. 

Few other materials deliver the same flexibility or recyclability 
as aluminum. Combined with environmental design to 
supplement HVAC and artificial lighting, our framing systems, 
entrances, curtain wall, interior light shelves and sunshades are 
proven to reduce energy costs and optimize efficiency.

From thermal performance to acoustics, Kawneer is committed 
to inspiring architects, Energy Saving Companies (ESCOs) and 
schools to build a more sustainable future. 

To discover more, visit: kawneerk-12sustainability.com

Kawneer K12 Paid Advert 8x10.5 ARTWORK.indd   1 02/09/2021   15:23

The most disruptive thing in education 
is also the most effective. 
Movement is proven to be essential to  
students’ cognitive development and learning. 
And Ruckus is leading that movement.  
An inspiring collection that allows students  
the freedom to concentrate, collaborate  
and innovate on their terms. 

START A

With a Best of NeoCon Award Winner

Let’s start a Ruckus in your classrooms. 
Watch the video, view the collection and learn more at ki.com/ruckus3   #designmoves

STORAGE OPTION:  
Keep learning tools handy  
and learning spaces tidy.

INNOVATIVE LEDGE:  
Flat surface allows for working, 
leaning and perching.

INTERACTIVE 
DESIGN: 

Supports technology  
and small-group 

collaboration.

freedom4classroom.com 1.877.480.5637

CONNECTRAC 
IS VERSATILE

Connectrac Flex® is agile, adaptable and above all, 

simple. This floor-based power and data distribution 

system is easy to install and allows users to quickly 

add connectivity and change power locations in a snap. 

Any Space. Any Building. Any Time.®

Achieve STC 45 with a Folding Glass Wall

NanaWall SL64 Acoustical

SL64 Acoustical achieves unprecedented 

sound control up to an impressive STC 45 

in a floor supported folding glass wall.

Showrooms Nationwide
Visit NanaWall.com
800 873 5673
inquiries@nanawall.com

Explore our opening glass wall product families:

Minimal surface mounted ADA compliant 

flush sill

Structural load remains within openingnanawall.com/products/sl64-acoustical

20
19

 P
RO

DU
CT DISTINCTION

GOLD AWAR
D

L E A R N I N G  B Y  D

E S I G
N

Folding Sliding Frameless Minimal

Adjacent to the Emily Carr University of Art & Design Campus 
Great Northern Way “Red Petal” Pavilion

Innovative Design.
Unparalleled Performance.

Great Northern Way Pavilion
Vancouver, BC | Canada
Architect: Perkins + Will

Installer: Keith Panel Systems 
Photo: © Robert Stefanowicz ALUCOBONDUSA.COM / 800.626.3365

CA N O PY CA R P E T T I L E

Feels good to do good. 
Our planet has finite resources. At Shaw Contract, every square yard of flooring with EcoSolution 

Q100™ fiber reduces the carbon impact by 42%, versus traditional carpet tile. EcoSolution 
Q100™ is a high performance nylon fiber with 100% pre-consumer content*. Products with 

EcoSolution Q100™ have low embodied carbon as reflected by the EC3 tool and are carbon 
neutral—Visit shawcontract.com to view our Low Embodied and Carbon Neutral products.

* Allocated from pre-consumer sources.
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Spring 2019 Educational Facilities Design Awards Showcase A Celebration of Contemporary Learning Environments

During the jury project review and deliberations members 
commented on or discussed the various nuances of all 
submissions. The outcome produced the following important 
directives/trends Learning By Design wished to share that may 
impact future education architectural designs. 

• Flood all the buildings spaces with daylight. 

• Security design should be relatively invisible. 

• Provide a good balance of flexible/open space and a variety 
of small informal and large break-out areas dispersed 
throughout the building.

• Designs should be based on tangible data.

• Ceiling design has significant impact on the quality of the 
environment.

• Central spine planning keeps building circulation simple. 

• Incorporate site design to maximize the indoor/outdoor 
classroom and common space connection and to incorporate 
courtyard or rooftop gardens.

• Classrooms do not need a front. Furnishings, writing 
surfaces, and technology should be movable, allowing them 
to be truly flexible.

• Design spaces to the social-emotional and physical needs of 
learners, not just cognitive.

• Increase the use and scale of greenspace, bioswales, and 
other natural landscape between the buildings and adjacent 
driveways and parking lots. 

• Provide transparency between spaces to put learning and 
innovation on display. 

• The exterior façade and the interior design should be 
integrated and age appropriate.
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Georgia
East Clayton Elementary School ......................................53
Lanier Technical College Hall County Campus .............117
South Cobb High School ................................................108

Illinois
Evanston Township High School......................................98
Hononegah Community High School Fieldhouse       

Addition .......................................................................102
McHenry County College Liebman Science Center.....120
Rush University Collaboration Learning Hub ................122

Kansas
Earth, Energy, and Environment Center .........................114

Kentucky
University of Kentucky, Gatton Student Center ............128

Massachusetts
Fitchburg Theater Block ..................................................115
Morris H. Seigal Clark Avenue Middle School ................70
Nelson Place Elementary School .....................................65
The Williams Bookstore, Williams College ....................127

Maine
Pratt & Whitney Building at York County Community 

College ........................................................................113

Michigan
Kentwood Freshman Campus .......................................103
Notre Dame Preparatory School and Marist             

Academy .......................................................................81

Minnesota
Rushford-Peterson New EC-12 School ..........................84

Montana
Bigfork High School ..........................................................94

Nebraska
Dr. J.P. Lord School .........................................................131
Omaha's Henry Doorly Zoo & Aquarium Robert B. 

Daugherty Education Center .......................................82

New Hampshire
Saint Patrick Academy ......................................................85

New Jersey
Park Avenue Elementary/Freehold Intermediate         

School ...........................................................................51
Stockton University Academic Building ........................126

New York
Montgomery C. Smith Elementary School ......................50
Sodus Central School District ..........................................86

North Carolina
Campbell University—Tracy F. Smith Hall of Nursing and 

Health Sciences .........................................................130
Enka Intermediate School .................................................72

Ohio
Lake Local Elementary School .........................................58
Oklahoma
Ellen Ochoa Elementary School .......................................54

Oregon
Gib Olinger Elementary School ........................................55
Harrison Elementary School .............................................56
Roosevelt High School ....................................................106

Pennsylvania
Ephrata Area High School Media Center ........................97
eSports Training Arena ....................................................116
Holland Middle School ......................................................75
Lebanon Valley College—Jeanne and Edward H. Arnold 

Health Professions Pavilion .......................................118
Westmont Hilltop Elementary School ..............................66

South Carolina
Midland Elementary School ..............................................63

Tennessee
Motlow State Community College .................................112

Texas
Allen ISD STEAM Center...................................................92
Danville Middle School ......................................................71
Eugene Kranz Junior High School ...................................73
Hofius Intermediate School ..............................................74
Humble ISD Elementary No. 29 .......................................57
James Madison High School ...........................................99
Matzke Elementary School ...............................................62
Solar Preparatory School for Girls at James B.           

Bonham ........................................................................87
St. Anthony Catholic School .............................................88
The Hockaday School Centennial Center .....................100
West Lake Middle School .................................................77
Westbury High School.....................................................109
Yoakum High School .......................................................111

Utah
Woods Cross High School ..............................................110

Virginia
Shenandoah University James R. Wilkins, Jr. Athletic & 

Events Center .............................................................125

Washington
Loyal Heights Elementary School ....................................61
Northwood Middle School ................................................76
Wilburton Elementary School ...........................................67

Wisconsin
Beaver Dam High School .................................................89
Nicolet College—Lakeside Center .................................121

Print Advertising offers:
•	 Permanence of image and word.
•	 Serves as a visual reminder of 

interest, need or an event.
•	 Builds trust and converts 

prospects to customers.
•	 Offers strong audience targeting.
•	 Triggers emotional processing 

which is important for memory 
and brand association.

•	 Makes online advertising more 
effective.
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VSAMERICA.COM  704.378.6500  INFO@VSAMERICA.COM

You’ll find the power of three in Stakki. Joyfully sculpted for curious minds and busy bodies. 
Fits everywhere. Inside and outside. Super easy to clean.  

See how Stakki plays with your innovative ideas at vsamerica.com/stakki

The power of three.
Versatility. Economy. 

And modern simplicity.  
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SPECIALTY ADVERTISING

Product Spotlight Newsletter é 
Reach 21,000+ design and education 
professionals online through “snackable” content 
and product “touchstone” exposure 10 times 
per year within dedicated e-blast focused on 
education environments. Offered monthly except 
January & December.

LBD 728 x 90 Leaderboard é
and  320 x 250 Box Banner è  
Place your brand squarely in front of our 
online audience throughout the year with a 
direct link to your website or for continuous 
brand exposure.

ç Video Placement 
A great way to gain both 
visual and audio attention to 
a new facility, a product, or 
an important thought leader 
interview. Provided as a 
YouTube link.

LBD Dedicated è 
Sponsored E-Blast
Great for new product 
launches, webinars, or 
other timely endeavors. 

Case Study è 
Featured with a photograph 
and some teaser language 
placed on the Learning by 
Design website Home Page 
with other prominent Feature 
Editorial and News stories, 
Sponsored Case Study content is posted and linked to your full article 
within the Learning By Design website and includes a link to your company 
website. Enhance the exposure of your published LBD Native Content or 
your own original content. 

Product Spotlight Posting è
Optimize your digital marketing program 
and or increase the reach and presence of 
your Learning By Design Product Spotlight 
Newsletter E-Blast insertions with placement 
of your product image and descriptive text 
on the Learning By Design website Home 
Page. Each Product Spotlight will be directly 
linked to your website.

E-BLAST

WEBSITE



SPONSORED CONTENT20
22
Sponsored content is one of the most successful marketing tools out there—because it works. Our 
sponsored content option allows you to speak directly to readers in print and digital format.

Learning By Design’s editorial staff will work with you 
to create brand-positive informative articles that are 
published nationally. Your article can then be shared via 
the company webpage and social media channels and 
finally redistributed by blast release and through the sales 
team platform to ensure truly comprehensive saturation. 

An article or series of articles can be created around 
people, places, projects, trends, and or performance. 
From the who’s and what’s to the when’s and why’s, 
these pieces are about the nuts and bolts of putting boots 
on the ground to having success in the education and 
design sector.

How it Works
Pick Option A or B

You provide our team with executive-
level thought leadership content designed 
to the magazines print-ready design 
specifications.

You provide our team with a topic, a 
set of guiding objectives, and the intro-
duction to one or more of your known 
thought leaders, plus a few topic ori-

ented photographs and our staff will set-up inter-
views, write, and design a 1,000-1,500 word 
article. 1-2 Blog Post are also an option!

B

•	Educate potential 
customers with timely 
and useful industry 
information to improve 
design strategies.

•	Create derivative 
products derived from 
recorded webinars or 
event presentations.

•	Share content that 
becomes part of the 
authoritative dialog in 
Learning By Design

•	Brand your executives 
or aligned 3rd party 
thought leaders to 
your niche solution 
area.

A

8  •  L E A R N I N G  B Y  D E S I G N  S P R I N G  2 0 2 1  |  WWW.LEARNINGBYDESIGNMAGAZINE.COM L E A R N I N G  B Y  D E S I G N  S P R I N G  2 0 2 1  |  WWW.LEARNINGBYDESIGNMAGAZINE.COM •  9

From the intersection of today and tomorrow, American 
education finds itself at a turning point. A moment of reflec-
tion where the past, present, and many possible futures of 

K-12 learning merit thoughtful consideration. In light of all that we 
have learned about our systems and selves as a result of COVID-
19, we’ve convened a panel conversation to explore a few thoughts 
from those in the know.

Panelists
Aaron Jetzer, Principal

Eastwood Elementary School, Irvine, CA 

A visionary educator, Aaron Jetzer has assem-

bled a team at Eastwood Elementary that lever-

ages technology and empathy in equal measure 

to compel a holistic, inclusive model of 21st Century learning.

Jill Ackers-Clayton, Senior Learning Designer

Fielding International 

From a hands-on emersion in education as an 

educator, researcher, and designer, Jill brings 

a passion for constructivist learning, languages, 

and technology to the process of inspiring authentic learning envi-

ronments.

Christine DeBrot, National Sales Manager

VS America 

Building on 23 years in educational furnishings, 

Christine leads VS America’s North American 

sales team in helping schools establish comfort-

able, agile, ergo-dynamic learning environments that focus on the 

whole child - mind, body, and soul.

The Discussion – What are some of the lessons 
learned from COVID-19.
“COVID has given us a collective shared experience,” says Jill 
Ackers-Clayton, who has more than 20 years of experience on the 
question of how to create educational environments that benefi-
cially impact learning outcomes. “Learning communities of all sorts 
have been forced to face a paradigm shift in education. For starters, 
COVID has exposed inequalities that are especially apparent in kids 
who have fallen off the radar because their environment outside of 
school is not safe. We need to come out of this with a new focus on 
what health and well-being mean, not just for students, but teach-
ers, administrators, and the whole community that surrounds a 
school.”

Aaron Jetzer agrees. As a principal at an elementary school in a 
thriving community, Jetzer strives to make the educational experi-
ence the best it can be for students, teachers, and the people he 
serves.

“At the school level, a lot of education’s many components are 
governed by regulations set from afar,” says Jetzer. “COVID has 
forced both schools and students to pivot, to be adaptable in deci-
sion making. At our school, we engaged three different learning 
models – in-person, virtual, and a hybrid mix. There have been 
positive takeaways from all three approaches that will reshape our 
thinking going forward.”

What may have seemed to be an overwhelming level of change 
is a circumstance VS America has been taking into consideration in 
the design of their products since the brand’s inception some 120 
years ago.

“Our roots in education fondly trace back to a relationship 
with Maria Montessori, whose pioneering approach to education 
has focused on the whole child from the start,” shares DeBrot. 
“Flexibility, agility, and the ability to move freely have been the 
basis of our products for generations. COVID has brought these 
necessities to the forefront of educational thinking for everyone. 
Individual freedom of choice and situational comfort set the stage 
for success.”

In explaining how COVID has impacted learning and learning 
environments at Eastwood Elementary, Jetzer shares that it’s not 
just the headcount or classroom layout that changed but the whole 
structure of instruction.

“We have reduced the number of students in a room by half 
and we’re finding ways to use non-classroom spaces in the school 
more effectively, and teachers are finding all kinds of creative ways 
to engage individual learners. Even throughout COVID we’ve been 
able to keep these core tenets: students are not always facing the 
front of the room and desks aren’t in rows,” Jetzer says. “In our 
school, the kids who have been in-person learning all seem to know 
the custodian and office staff a lot better. It’s a holistic change to 
our community’s interactions.”

Perhaps more than anything else, what a year of imposed intro-
spection has revealed in all of us is the common need for a sense of 
control over one’s world, surroundings, and self. Ackers-Clayton’s 
work in design around learning has found integrating flexibility 
into the ways space can be used is critical to creating choice-filled 
opportunities for learners to thrive.

“In some districts, students still sit in rows of the same hard plas-

tic chairs from grade school through high school,” Ackers-Clayton 
says. “In listening to the needs of students and educators for many 
years, we find that when we give them a sense of agency in the pro-
cess of learning, they excel.”

Allowing learners to choose where to sit, what is comfortable 
for a specific task, and giving them the ability to easily reconfigure 
seating arrangements for fluid group interaction are ideas at the 
forefront of educational design theory. The reaction to COVID has 
suddenly forced these concepts into broad practical application at 
schools of all sorts all over the country and likely all over the world.

“The cells and bells model of education denies students the 
chance to simmer in the ambiguity of problem-solving,” continues 
Ackers-Clayton. “Giving students and educators examples of what 
small-group, large-group, and project-based learning can look like 
is an exercise that extends from campus master planning to furni-
ture selection.”

“Progressively, the curriculum is driving purchasing decisions. 
VS America encourages Districts to explore our pilot classroom 
program,” says DeBrot in agreement. “We can furnish one or several 
classrooms with collections of furnishings to test what works and 
what doesn’t for that particular community and curriculum.”

“Hopefully, we all emerge from this with a newfound apprecia-
tion for the joy of learning,” finishes Jetzer. “We are learning new 
ways of doing things we’ve been doing the same way for a long, 
long time. We are becoming more mindful of the transparency 
between academic-, social-, and emotional- learning. We are going 
to bring all of this into our school experiences in positive ways that 
will be amazing when we come out of COVID.” 

Sean O’Keefe is a Learning By Design contributing editor with a keen 
understanding of the design, construction, and commercial building 
products industry.

Learning from Change
What can we learn about education and 
ourselves from the time of COVID

By Sean O’Keefe
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Healthy Labs
Did you know? According to a recent climate report released by the  
U.N.’s Intergovernmental Panel on Climate Change (IPCC), levels of carbon 
dioxide (CO2) concentrations in the atmosphere are higher today than at 
any time in the last two million years. As a result, temperatures over the 
last 50 years have increased at a rate faster than any time over the last 
2,000 years. While this news is hard to hear, there is good news: there 
is still time to make changes before it’s too late. One way you can help 
decrease CO2 levels in the atmosphere is by purchasing lab furniture  
that is sourced from sustainably managed forests.

Look for manufacturers that source their wood from sustainable forests. Sustainable forestry 
is the practice of regulating forest resources to meet the needs of society and industry while 
preserving the forest’s health. When looking for lab furniture, you will want to ensure the 
wood it is made from comes from forests certified by the Forest Stewardship Council (FSC) 
and/or the Sustainable Forestry Initiative (SFI).

Buying wood furniture that is sourced from sustainably managed forests helps you reduce 
your carbon footprint. How? When trees grow, they absorb carbon dioxide from the  
atmosphere and store it as carbon in their wood. When trees are cut down from forests  
that are not sustainable, there are fewer trees to absorb carbon dioxide. But when trees  
are harvested from sustainable forests, seedlings are planted to replace them so the forest  
continues to absorb carbon dioxide. 

By Brant Kelly, Vice President of Sales, Diversified Casework

South Dakota  
State Laboratory  

Installation by 
Diversified Casework

What is Sustainably Sourced Wood? 

Reduce Your Carbon Footprint.

The Benefits of 
UV Finish

Improving Indoor  
Air Quality

Sustainability in the Lab
“Wood is the perfect 

sustainability material 
because it is renewable, 

stores carbon that reduces 
greenhouse gases, and is 

energy efficient.” 
– American Wood Council

• Certifies over 170 million acres of forests across the 
United States and Canada

• Sets standards for responsible forestry management

• Chain-of-custody certification traces the path of products 
from forests through the supply chain

114,800 ACRES
• Certifies over 360 million acres of forests across the 

United States and Canada

• Protects water quality, biodiversity, wildlife habitat, species 
at risk, and forests with exceptional conservation value

of responsibly 
managed forestland

97,145 ACRES of responsibly 
managed forestland

The sustainable forest industry plants trees to 
provide a continuous cycle of wood products. 

By purchasing wood products sourced 
from sustainably managed forests.

REDUCE 
YOUR

CARBON 
FOOTPRINT

Even if you buy wood furniture that 

is only sourced from sustainable 

forests, you still need to be on the 

lookout for something dangerous: 

volatile organic compounds (VOCs). 

VOCs are pungent and toxic  

chemicals that become vapors or 

gases as the wood finish on your 

furniture turns from a liquid to a 

solid. And those vapors that you 

are inhaling? They are actually 

very dangerous and can seriously 

compromise human health. That is 

why several wood manufacturing 

companies have switched to a  

nontoxic eco-friendly UV-cured 

finish that doesn’t emit VOCs into 

the air. 

- Non-toxic wood finish that is   
 odorless and clean

-  Eliminates VOCs resulting in   
 improved air quality

-  Can re-use excess coating or  
 overspray, making it much less  
 wasteful than other finishes

-  100% transfer efficiency

-  Chemical resistant
Sources: https://dcifurn.com/uv-non-toxic-wood-finish/ | https://www.cbsnews.com/news/climate-change-impact-warning-report- 
united-nations-intergovernmental-panel-ipcc-code-red-humanity/ | https://www.awc.org/sustainability

UV Finish from Diversified Casework

52 MILLION 
CARBON-ABSORBING 

TREES
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Design improves lives and people improve design. Linda 
Clark knows it. She is an architect and interior designer 
with the post-nominal letters to prove it. From AIA and 

NCARB to NCIDQ, IIDA, and WELL AP, licensed and certified, 
Linda specializes in designing creative, inclusive, healthy learning 
environments for users of all ages.

“We spend a significant amount of our lives inside of a building. 
Architecture and interiors need to be healthy and inspirational,” says 
Clark, an associate at Mid-Atlantic architecture practice, Grimm + 
Parker Architects. A firm of roughly 100 operating out of three offic-
es in Maryland and Virginia, Grimm + Parker’s portfolio includes 
more than 80 LEED Certified projects and more recently several 
buildings boasting a Zero Energy Certification.

“Grimm + Parker specializes in public buildings including 
education, residential and healthcare, areas where wellness and 
sustainability intricately intertwine to compel holistically healthier 
places where people learn, work, live or heal,” continues Clark. 
“Sustainability has long been the basis of good design because of 
the obvious benefits sustainable choices have on a building’s opera-
tional performance and environmental impact. Now, we are investi-
gating how product and design choices impact the personal health 
and wellbeing of the people who occupy our buildings.”

In seeking to give meaning to educational environments, Grimm 
+ Parker finds value at the intersection of education and community 
engagement and strives to infuse their designs with dual purposes. 

Among recent successes, Clark is proud to have her hands on a 
milestone accomplishment in both sustainability and wellness for 
Baltimore City Public Schools.

“We developed a new prototype K-8 school that was built in two 
Baltimore communities about three blocks from one another,” says 
Clark. Graceland Park - O’Donnell Heights Elementary/ Middle 
School and Holabird Academy are Baltimore City School’s first net-
zero energy schools and were designed explicitly around project-
based learning, sustainability as a teaching tool, and distinct com-
munity identities.

Utilizing the sites as incubators for encouraging environmental 
stewardship, the schools include rooftop solar labs, living green 
roofs, outdoor classrooms, and student gardens to nurture, engage, 
and empower the whole child. Not only are these schools sustain-
able, but they were specifically designed to allow evening access to 
the library, gymnasium, and media lab to securely spread the ben-
efits of these incredible facilities to others in the community.

“Taking a net-zero approach opens opportunities for design inno-
vation,” says Clark of the invitation to push the envelope. “We’ve 
incorporated a ground source heat pump HVAC system, dedicated 
demand-controlled ventilation, insulated concrete form exterior wall 
construction, integrated bio-retention site design, solar systems, and 
careful control of size and location of windows for daylighting. Once 
we reduced the building’s utility load, we turned our attention to 
carefully selecting the right building materials.”

Improves Design
For Clark and the team at Grimm + Parker, collaboration and 

transparency are at the heart of all their efforts. Like many in the 
design and construction industry, Clark is delighted to see an uptick 
in transparency among product manufacturers. Noteworthy among 
the materials chosen on the Baltimore City Schools was Bio-based 
tile from Armstrong Flooring. Made from a polymer that contains 
bio-based rapidly renewable ingredients, Bio-based tiles are a sus-
tainable alternative to PVC tiles that reduce reliance on fossil fuels.

Amy Costello is a Sustainability Manager at Armstrong Flooring 
and works across the entire enterprise to drive sustainability into 
their plans, plants, products, and people in pursuit of a better 
world.

“Armstrong is more than 150-years old, and innovation around 
sustainability has been at the core of everything we have done 
for the majority of that legacy,” says Costello, who has been with 
Armstrong for 15 years. As a licensed professional engineer, LEED 
AP, and a WELL AP, Costello has a few post-nominal certifications 
of her own and takes pride in her role as a change agent for a well-
established industry leader in Armstrong Flooring.

“We believe in fostering a circular economy. In 1909, the 
Armstrong Cork Company began recycling cork waste to produce 
corkboard insulation and cork flooring tiles,” Costello shares. “In 
1993, Armstrong was a founding member of the U.S. Green Building 
Council, and presently we are proud to be promoting product trans-
parency as an emerging industry standard of great merit.”

Since 2014 Costello and the Armstrong Flooring team have been 
developing Environmental Product Declarations (EPD) to give 
designers like Clark genuine insight into their products’ life-long 
environmental impacts. An EPD declares each product’s specific 
material ingredients, manufacturing process, environmental concerns 
during their lifecycle, and end-of-life practices and consequences.

“Today, Armstrong Flooring is providing third-party verified 
EPDs on all of our products,” continues Costello. “We encourage 
people selecting products for architecture and interiors to insist on 
similar transparency in every decision they make. Knowing what’s 
in it, where it comes from, how it performs, and how it’s disposed 
of are all critical components of conscientious design.”

Taking a step further, in addition to a thoughtful analysis of a 
material’s environmental impact, reporting around wellness impacts 
is now being communicated by Health Product Declarations (HPD). 
Incorporated as a tool in several building certification programs 
including LEED v4 and WELL, an HPD communicates the indi-
vidual chemicals that make up a product and possible health risks 
such as carcinogens or mutagens. Armstrong’s Bio-based tiles used 
in the Baltimore City Schools will not emit any harmful environ-
mental pollutants, a fact certified by FloorScore®, which assures 
that products support healthy indoor environments by meeting 
strict chemical emission limits for volatile organic compounds. 
Without industry-wide transparency, designers will continue to 
unknowingly specify potentially harmful products when non-harm-
ful alternatives are readily available.

“Transparency through third-party verified EPD and HPD docu-
ments provide a universal standard of measuring impact that is 
quantitatively understood by designers around the world. These 
standards also help Armstrong Flooring measure our own perfor-
mance as we push toward ever-greater sustainability in everything 
we do,” finishes Costello. “These documents provide clarity and 

enable us to make the next generation of products better.”
Linda Clark agrees and is encouraged by manufacturers like 

Armstrong Flooring facilitating conversations around the transfor-
mational issue of product transparency.

“Learning environments are complex. Inviting colors, flexible 
furnishings, daylit spaces, durable surfaces, and community pride 
are all important aspects of creating inspirational, engaging, oper-
ationally-efficient schools,” says Clark in conclusion. “Knowing 
everything we can about the materials we use to make all of this 
happen is vitally important to the long-term health and wellness 
of the next generation of learners and educators.” LBD

Photos Courtesy of CAM Construction and Alain Jaramillo Photography.

An industry shift toward product declarations enhances holistic decision making

Transparency 

By Sean O’Keefe

“Learning environments are complex. 
Inviting colors, flexible furnishings, 
daylit spaces, durable surfaces, and 
community pride are all important 
aspects of creating inspirational, 
engaging, operationally-efficient schools.”
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RATE CARD/EDITORIAL CALENDAR 

SPONSORED  CONTENT           2-Page Spread (Net Rates)

LBD Curated (2 sources) $7,000

LBD Curated (3 sources) $7.250

LBD Curated - Derived from Repurposed Content (ex. Webinar) $7,500

Additional LBD Curated Page(s) $3,300

Customer Supplied: (Print Ready PDF) $6,000

DIGITAL ADVERTISEMENTS @LearningByDesignMagazine.com

1X 3X 6X 10X 12X

Product Spotlight Newsletter E-blast $800 $2,400 $4,200 $6,000 -

Sponsored E-blast $2,500 $6,000 - - -

Website - 728 x 90 Leaderboard - $1,800 $3,200 - $6,000 

Website - 320 x 250 Box Banner - $1,500 $2,500 - $4,500 

Website - Case Study - $3,750 - - -

Website - Product Spotlight Posting $500 $1,350 - - -

Website - Video Placement (YouTube Linked) - $1,800 $3,500 $6,500

PRINT ADVERTISEMENTS                  Net Rates

1X 3X

2-Page Spread $12,560 $11,315

Full Page $6,610 $5,995

1/2 Page $3,940 $3,585

1/3 Page $3,325 $3,185

1/4 Page $2,015 $1,751

Preferred Positions (Opp: TOC, IFC, Editorial)     Plus 10%

Back Cover Plus 30%

Digital E-Magazine Page Zero Sponsorship $7,500

LIVE EVENT MARKETING 1X

ED Spaces | Learning By Design 
Product Innovation Award Entry

$695

A4LE | LBD - Early Childhood 
Conference - (Chicago - May 2022) 

TBD

Other Sponsorship/Collaborative Opportunities: 

•	 LBD/Partner Association Webinar Series

•	 LBD/AIA "Dialogues Workshop"

•	 LBD/A4LE "Early Childhood Ed Conference"

•	 LBD & SCUP Awards Program Sponsor

SPRING: April 2022		
						    
Educational Facilities Design Awards 
Showcase—Resilence with Nature Based 
Design; Ask the Designer; Product 
Innovation Awards; Association Partner 
Columns; Design Practice Profiles		
						    
		
Advertising Space Deadline:
February 11, 2022

Ad Materials Due Date:
February 25, 2022			 
						    

SUMMER: June 2022	
						    
New Fixturers, Furniture, and Equipement 
for Optimal Learning Spaces; AIA’s 
Framework for Design Excellence; 
The Society for College and University 
Planning Excellence Awards; Association 
Partner Columns				 
						    
Advertising Space Deadline:
April 8, 2022

Ad Materials Due Date: 
April 21, 2022			 

FALL: October 2022		
					   

Learning By Design Architecture and 
Interior Design Excellnce Awards; Early 
Childhood Education Environments; 
Association Partner Columns; Pedagogy 
and Design Thinking; Ask the Experts	
						    
			 
Advertising Space Deadline:
August 4, 2022

Ad Materials Due Date:
August 25, 2022				 
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AD SPECS

PROOFS: A color-accurate proof must be submitted for all color insertions. Proof must be at 100% of final size. The publisher is 
not responsible for color accuracy if a color-accurate proof is not submitted (e.g., color laser prints are not color-accurate proofs).

AD SIZE
Bleed*
(LIve Area, width x depth)

Non-Bleed
(Live Area, width x depth)

Trim
(width x depth)

2-page spread (full bleed) 16.25" x 10.75" 15.5" x 10" 16" x 10.5"

Full page 8.25" x 10.75" 7.5" x 10" 8" x 10.5"

Half-page horizontal -- 7" x 4.5" --

One-third vertical -- 2.25" x 8" --

One-fourth page -- 3.75" x 4.5" --

SALES CONTRACTS AND INSERTION ORDERS/
MATERIALS

Email to: mark@learningbydesignmagazine.com  
Designquest Media, LLC  
30559 Pinetree Road, #210
Cleveland, OH 44124  
Phone: 216.896.9333

PRINT
4-color ads should be in CMYK and should include cropmarks 
(Offset should be greater than bleed. Artwork is accepted in the 
following formats:

•	Press-optimized PDF

•	Photoshop jpeg (.jpg) or tiff (.tif) with fonts/images 
embedded

•	Illustrator eps (fonts converted to outline). Ensure that all 
artwork embedded in these files is in CMYK and high-
resolution (300 dpi at actual size). 

•	Ads are not accepted in other formats. Ads not submitted 
to these specifications will incur additional fees.

DIGITAL
•	Horizontal banner: 728 pixels wide x 90 high, supplied in 

jpeg format.

•	Box Banner (300x250 pixels) standard ad specs

•	Webiste Videos should be submitted as YouTube link. 
Include http;// or https:// for all videos.

•	Product Spotlight should include one low resolution jpeg 
photograph (max width of 445 pixels) plus up to 35 word 
text description, product name and desired URL address. 
Creative materials are due on the 3rd Monday before the 
month of issuance.

		  2-Page Spread	 Full Page	 1/2 Horizontal	 1/3 Vertical	 1/4 Page
		  15.5" x 10"	 7.5" x 10"	 7" x 4.5"	 2.25" x 8"	 3.75" x 4.5"

Non-Bleed (Live Area) sizes:

ADVERTISEMENT DEADLINES

Spring: April 2022 
Final space deadline: February 11, 2022 
Materials deadline: February 25, 2022

Summer: June 2022 
Final space deadline: April 8, 2022 
Materials deadline: April 21, 2022

Fall: October 2022 
Final space deadline: August 4, 2022 
Materials deadline: August 25, 2022

*Make sure that crop marks fall outside the trim area.


